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Comfort

HOTEL

Nordic Choice Hotels

Challenging the average since 1990
In 25 years we have challenged status quo in the hotel industry. And we promise to We do nOt kno W ho W
continue to do so. As long as we make sure our employees feel free to be themselves, many n umber Of
we will never be average. Today we are 13.000 people from 124 different countries,

which we believe is a remarkable strength. All of them have a unique talent, and they dlsabled persons are
bring their own unique story to the table. We are diversity in practice, and we love it. . .
working in our hotels.

WE ARE DIVERSITY IN PRACTICE, AND WE LOVE IT.
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sustainable
company 2015.

We create
aunique
combination of
society benefit,
client benefit and
employee benefit.
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We can do more

» |CA stores, offices and warehouses are included in the
initiative. Start 2009 ->

* Recruitment ambition: 500-1000 people until 2012

» Cooperation with ICA Retailer Association, Samhall and
Glada Hudik

* Out come 2015: +700 stores with +1400 disabled
employees around the country. Over 350 Samhall
employees in different contracts in ICA stores and
offices.

AT ICATI —THRILE R LDIRN
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